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Suggested Audience: Coffee Shop
Vendor / Pricing Details: We can partner with our collegiate licensing partner (CLC) to identify a vendor that would work with us to brand a 
specialty blend that is branded unique to us and available to purchase from the coffee shop.

HOPKINS 
GRIND
smaller text about blend here
NET. WT. 12OZ.

Gifts to sell in the coffee store: Branded coffee blend

UPDATED SEPTEMBER 1, 2023

HOPKINS IN D.C. INTERNAL  
POP-UP MERCHANDISE SHOP

For specialty items or one-off orders you can find JHU-licensed vendors here.  
Graphic files used for the examples to the above can be found here. 
All custom campaign-related orders must be shared with brand@jh.edu for review and are required to 
align to the Johns Hopkins in D.C. campaign style and our overarching Johns Hopkins Brand Guidelines. 
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The opening of 555 Penn represents a transformative moment for Johns Hopkins University, so 

we’ve developed a visual identity and messaging system as bold as our vision. Reference these 

guidelines as you develop communications materials.

STRIPES
The stripe can be used in three styles: solid (1A), 

stroked (1B), and pattern filled (1C). About 75% 

of the stripe elements should be solid filled. Only 

one accent style should be paired with it, and 

should be equal to the height of the type.

OUR IDENTITY

STARS
The star elements (2) speak to the aesthetics 

of Washington, D.C. Use them sparingly as 

accent graphics within a layout to draw the 

eye to important messaging.

A CONVERSATION
             WITH
MALALA

JUNE 18

Johns Hopkins University School of Advanced International Studies Presents

555 PENN

555PENN.JHU.EDU

LOREM IPSUM DOLOR SIT AMET NEC 
MASSA ID LOREM, CONSECTETUR ADIP.

Doors open at 6:30 pm J U N E  1 8 ,  2 0 2 3  @  7  P M

Free and open to the public.
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A NEW SPACE FOR HOPKINS IMPACT

Greenhopper-Cooper Center at 555 Penn is Johns Hopkins University’s newest 

home in Washington D.C. State-of-the-art facilities enhance our students’ learning 

experience and encourage new levels of collaboration across every program.

555 PENNSYLVANIA
AVENUE NW, D.C.

BOOK A TOUR OR FIND AN EVENT

EVIDENCE —BASED
RESEARCH
FOR

GLOBAL
DEMOCRACY

From America’s First Research University

5 5 5  P E N N S Y LV A N I A  AV E .  N W ,  D . C .

5 5 5 P E N N . J H U . E D U

BRINGING
KNOWLEDGE

TO POWER

Evidence-Based

Research Empowering

Global Democracy

555 PENNSYLVANIA AVE.  NW, D.C.

Primary  —  All-Caps

TITLING GOTHIC 
COMPRESSED MEDIUM

Secondary  —  All-Caps

GENTONA BOLD

Tertiary
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KEY MESSAGING

TO POLICYMAKERS 

KEY HEADLINES & VALUE PROPOSITIONS:

— Bringing Knowledge to Power

—  Evidence-Based Research for Advancing 

Global Democracy

— America’s First Research University

TO STUDENTS, FACULTY, 
AND ALUMNI

KEY HEADLINES & VALUE PROPOSITIONS:

— Exchange Your Ideas With the World

— 555 Penn is Home to Modern Collaboration

— Space to Grow, A Place of Impact

— Turn Research Into Action

— Realize Greater Impact at 555 Penn

When in doubt, align your language and design choices with existing 
Hopkins brand and style guidelines.

Johns Hopkins University Brand Guidelines Editorial Style Guide

INSPIRING
Our tone of voice is confident and optimistic.

 Our communications are bold and  

definitive, highlighting innovative ideas 

and advancements.

OPEN
 Our tone of voice is welcoming and curious.

 Our communications invite others to imagine 

what’s possible and emphasize stories about 

collaboration and connection.

GLOBAL
 Our tone of voice is smart and professional.

 Our communications are inclusive and 

culturally aware. We feature a wide range 

of people, fields, and ideas.

OUR VOICE

555 PENN 

updated June 8, 2023

cross-body bag with tie on card

 

To support and streamline merchandise needs for  
555 Pennsylvania Ave. opening and surrounding events, 
University Communications has added a special collection  
to the internal brand store jhu.geigershops.com  
(available to anyone with a JHED ID). 

SPECIALTY ITEMS:

https://clc.com/license-search/
https://livejohnshopkins-my.sharepoint.com/:f:/g/personal/aferret3_jh_edu/Eia_kybzPwJNg-9pnpYl98EBFUeC0U1vlU9m8zRtcF0kJQ?e=J0Glui
mailto:brand%40jh.edu?subject=555%20Penn%20Merchandise%20Support
https://brand.jhu.edu
https://brand.jhu.edu
https://555penn.brandingbygeiger.com/category/20860/view-all-items

